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Vision: Chris Rollyson, 20 Years of
Experience with Strategic Change

Profile

Edit My Profile Wiew My Profile

v Pl & i Forward this profile

Christopher Rollyson (- [] 4%

Strategy / Programs for Engaging Customers in Social Nebeork & Web 2.0
Wenues

v

Greater Chicago Area

Christopher Rollyson Web 2.0 proposal for energy company

Profile Q&a Recommendations Connections

Current = Founder al The Executive’s Guide To Linkedin
& Managing Director al CSRA, Inc.
s Editor in Chief at The Global Human Capital Joumnal

Past = \ice President of Marketing & Alllances at n\ISIA
s Principal Consultant al PrcewaterhouseCoopers Management
Consulting Services, Strategic Change
s Markeling Director, ICE Midwest at KPMG
* Manager of Marketing and Public Relations, reporting to CEO at
MESISTR
& Principal at Rollyson and Assoclates
Interpreter/Business Assistant at Varlous (Sell-employed)

Education # University of Chicago - Graduate School of Business
& University of Chicago - Graduate School of Business
* Freie Universitat Berlin
= Kalamazoo Colege
& Universite Blaise Pascal {Clermont-1l) - Clesmant-Farand
& |l Liceo Amenicano o' Aviano

Recommended 13 people have recommended Chrstopher
3 cooworkers, 1 client, § pariners
Connections 500+ connections

Industry  Management Consulting

Websites » Personal Website
& Journal for CEQs, CMOs & Cl0s

» Execufive's Guide to Linkedin

Public Profile vitp:twww linkedin.comdini/csrollyson

Questions & Answers
| | Expertise in:

* |nternet Marketing
* Lsing Linkedin |

Christopher's questions (7) - Christopher's answers [30]

Edit Public Profile Settings

3 Send Infiail
IE'E Get introduced through a connection

P Add Christopher to your network

Christopher Recommands
Paople (14)
Robert Lambert
Partner, Samurai Business Group LLCE

] | have known Bob for about s months, but we...

Jack Hilty

Managing Principal - Entenp
750 | highly recommend Jack Hilty as a business...

A Architact, SentientPaint, Inc

acial Metworking and Manager of Virtual Worlds for
Lucent, Alcatal-Lucent
i) Marc is a visionary leader who understands how to...

P Y
| Christopher’s connections (300+)

Peter "Dr. Pete™ Meyers
P ent ab User Effect ! Usability Specialist

Preaside

Geary King (gearyking1@yahoo.com)
LLE at S

Plains 13 ymax Marketing Services

Karl Aavik

Prasident, Infrepid Consulting Group

Groups you share with Christopher:

Pl 4

Bigd.com member

<*TECH
cocltail
TECH cocktail Attendee Group member

-» L]
e

Iinois Technalagy Association (ITA) member

LinkedIn: Entrepreneurs’ 21st Century Business Accelerator

Global firms,
startups,
boutiques

Management
consultant

Marketing
executive

Executive coach

Disruptive
change

Cross-cultural



Vision: Web 2.0 Overview

- User-generated Twitter

* Many-to-many YOUTUbe
 Distributed
- Digital Blog

- Podcast rss

I Flickr Tagging
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Vision: LinkedlIn, Your 21st Century
Business Accelerator

« Company point of view
— Understand social networks’

opportunities for your business

| — Apply to sales, recruiting, PR, 2003: 4,800
service, R&D... 2004 1,000,000
¢ Individual point of view 2005: 3,600,000
— | — CxO tenures less than 2 years 2006: 8,000,000
| — The closest thing to security 2007: 10,000,000
2008: 21,000,000

i e — Your personal network helps

to hit the ground running f ——
e — Your network is yours or k Ut HEE 00

——

6/20/08 LinkedIn: Entrepreneurs’ 21st Century Business Accelerator 4



—— |

I

— |

L - —

6/20/08

Rosetta Stone: Five Areas Ripe for

Process Innovation

Business development
— Find new clients and partners

Client service
— Increase wallet share: serve clients better

Recruiting
— Recruit/engage experts, employees

R&D

— Introduce crowdsourcing to drive innovation

PR

— Encourage support by developing fans

LinkedIn: Entrepreneurs’ 21st Century Business Accelerator
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Rosetta Stone: Envisioning Your

Community

* The two poles
— Tight ties
— Loose ties: let the LIONS roar
» Manage expectations
— Know yourself... what suits you?

— Know your people... what suits
them?

* Your role as host

* Managing connections on the
grid.. and off

LinkedIn: Entrepreneurs’ 21st Century Business Accelerator

Tigt




—— |

— |

E—

6/20/08

Advanced Technique:
Recommendations Overview

- Witing

. Ask the people who know you
Reward .your StrongeSt to endorse you on Linkedin
connections

. . Choose a position
— Be specific, sincere and short o

' Choose a position...

— How the person made impact

° Requesting e Decide who you'll ask

. SpeCify What you Want Your connections: :Select —

— Ask diverse peOp|e 9 Create your message

Frorm: Christopher Bollyson '?

| S

Subject:  Can you endorse me?

LinkedIn: recommended people contacted 3x others

LinkedIn: Entrepreneurs’ 21st Century Business Accelerator 7
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Advanced Technique:
Questions

* Professional
crowdsourcing!

« Build your expertise by
answering questions

» Ask for advice by asking
guestions

— The entire LinkedIn
community

— Only your trusted (1st Level)
connections

Answers... and

Answers

Anamers Home Advanced Ananers Search fula

Ask a Question

Thousands of professionals are available to
give wou an anser.

W L5 FAske 3 Question Anzawer Duestions

Answer Questions

Recormrmended cateqories for you:

# ieb Dewelopment

& Uszing Lnkeadin

s Intermet hiarketing

& Business Dewelopment

= Blogging

f \'I Christopher Rollyson

-\!'j"",- Strategy £ Programs for Engaging Customers
in Social Metwork & Wiab 2.0 Wenues

zee all my answers

E] Best Answers in:
Intemet harketing (23, Using Linkedin (10
EEEEEEE

LinkedIn: Entrepreneurs’ 21st Century Business Accelerator



Advanced Technique: Groups

» Controlled exposure: contacts with M
Groups members DM

» Private groups invisible except to %ZTECI_-I
members cocktait

-+ Create your own affinity grou
1= y yorowe

el Cwitter
. |!_!.E';:!.Big4 ft1a)
d
arcs ¥ gm
PwC ALUMi‘:III _E
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Executive’s Guide to LinkedIn: Contact

Information

Christopher S. Rollyson, Founder EGLI

chris@rollyson.net

+1.312.925.1549
http://executivesguide-linkedin.com
http://executivesguide-linkedin.com/blog/

The Global Human Capital Journal

Reports on Web 2.0, social networks
CEQOs, CMOs and CIOs
http://globalhumancapital.org

LinkedIn: Entrepreneurs’ 21st Century Business Accelerator

10


http://executivesguide-linkedin.com
http://executivesguide-linkedin.com/blog/
http://globalhumancapital.org



