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engage brand supporters, make money,
and of course, win! Join us for an exciting B e
evening to connect with fellow rmarketers e W D mrar e L
and learn how Christopher Rollyson,
Managing Director at CSRA & Founder of the
Executive Guide to Linked In, and Rob
Shepardson, Partner and Founder of S5+,
use social media to engage and win their
key audiences. Bring business cards, a

fresh perspective, and a friend.

cost AMA Mermnber: $55
Mon-Mermber: $75

register SOLD OUT!
Hotline: (312) 280-0449
Fwaiting list only
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JOIM CHICAGO AMA'S SOCIAL NETWORK:
MeetUp (open to the public)

LinkedIn (members anly)

Facebook {members only)

Speakers

Christopher 5. Rollyson

Managing Director at CE5R4A & Founder of The Executive’s Guide to
Linkedin

Christopher 5. Rollyson has been a pioneer in innovation and enterprise
transformation for over twenty years. 45 a management consultant and
marketing executive, he has had a leading role in the release of Java, e-
business transformation and with enterprise software transformation.

Currently he worls with global companies and government agencies to

create strategy and programs to engage custorners with social rmedia
and web 2.0, using the just-released Social Netwaorlk Roadmap. In 2008, he launched The
Executive's Guide to LinkedIn, which advises organizations on using LinkedIn for process
innowvation, Previously at PricewaterhouseCoopers, he advised clients in many industries on
transforming themselves with e-business, Before that a marketing executive at KPMG, he
transformed rmarketing for a twelve-state area with a digital knowledge strategy., Mr, Rollysaon
has done graduate work in strategy and econornics at the University of Chicago., He has lived
and warked in France, Italy, Germany, the Czech Republic, the U.K., Spain and the U.5,

Rob Shepardson
Eartner + Founder of 8545

fs co-founder of S5+, Rob has spent over 20 years working in the
world of public affairs, PR and marketing. He currently leads several
accounts including Obarna for America, Strong Armerican Schools, Blue
Cross Blue Shield Association, the Bill & Melinda Gates Foundation and
the Association of Schools of Public Health, His past clients include the
Lance armstrong Foundation, Anheuser-Busch, ENMOUGH! [The Campaign
to End Mass Atrocities and Genocide], Microsoft, Dell Computer,
Arnerican Express, DATA and the OME Campaign [Bono's advocacy organizations], UM
Millenniurn Developrment Goals, Time Warner Cable and MTY Metworks, among others, Rob is

currently a rmember of the Council on Foreign Relations, and a faculty rnember at Colurnbia
University ‘s Mailrman School of Public Health,
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